\DELTA Creative iMedia
Goole RO94 - Visual Identity and Digital Graphics (Prep)

LJ recognition

Visual
communication {JNames & logos

() Layout & complexity () Colour palette & meaning

Purpose of

: : : Visual identity components and elements
visual identity

@ Developing brand [ ) Slogans & straplines

Typography

loyalty
Bitmap & vector DPI, Resolution & Layout Colour
graphics Pixel Dimension { A7 Conventions (4 Whitespace ® systems

SKILLS TAUGHT:

Purpose of a Visual
Identity
Components and
Elements

Design and Layout of
a product

File Formats
Legislation

How to plan the
design of a product

File Types and Formats Design & Layout

Colour depth & Quality & ()
Colour mode compression

() Composition ) Alignment "y Colour and
audience

Copyright of
\ mages used

Search engine
W filters

[ ) Mind map € J Visualisation

NEXT

Licenses Planning visual identity Assignment
& &
Permissions digital graphics
Permissions
& licences

"YMood board

Why are we learning this? To give you the understanding of the values and core principles
of a product, service, company or organisation. To show how brand recognition is used for

marketing and the target audience.




DELTA Creative iMedia R094 - Visual Identity and Digital Graphics
; Goole

Assignment

| Topic Areal & 2
WeKcot R Uricrse™ sy sesion v i
the brief Justify design choices Planning document

™) (Magazine Advert)

) Choose potential assets

Design a Visual Identity

In this task you will design and explain a visual identity for Metamoda. You will then plan their
new visual identity and advertisement for the magazine
() Client / Target

6 Logo Design
Audience

. Create magazine Source assets Create the
TopicArea2& 3 Q

advert o (advert) [ ) visual identity

Create the Visual Identity
In this task you will create the visual identity and magazine advertisement that
+ Design a Visual you have planned
Identlty ™y Screenshot and "y Create / edit ™Y Save in a suitable
Design and Layout explain tools used assets(advert) file format
of a product
Creating a Check file formats
visualisation of graphics
Use of a graphics
package
(Photoshop)

Y} Annotate designs

SKILLS TAUGHT:

Submitting Your Work

Repurpose for ] @ Export to suitable
online use file format

Identity is a vital component of any business, product or brand. A visual identity communicates
values and core principles to the consumer, user or customer. It makes a brand recognisable and

helps sell a product or idea to a target audience.




Creative iMedia
Ne“—  R097 - Interactive Digital Media (Prep)

Kiosk
Interactive

Information . . .
points Apps Maps . Images _ Video Text, Lists Nav Quizzes
E-learning Animation Audio Layers  Forms

Formats and Hardware Interactive digital media content

. Understand the format types used for IDM Know the different types of content and how they are used in IDM
2. Know the hardware devices used to access Understand how assets are used to create content

IDM 3. Understand how the form and structure of IDM products is
3. Understand the methods of user interaction affected by the digital media content, audience and purpose

Assessment Points Hardware & Conventions Features of

Software & creativity IDM design

Practise assessment
points will be

. Understand the hardware and 1. Understand the Conventions Of IDM Understand the features of IDM
introduced software used to create IDM 2. ynderstand the need for creativity in - Interface and interaction styles,
throughout, so you IDM GUI and Accessibility.

develop knowledge 3. Interpret a client brief
and skills.

_ NEXT
Wireframes, master Further

P & templates  >10TYPORAS b broduction (AN

Pre-production 1. Create a Storyboard
documentation 2. Understand the
content

Why are we learning this?
Interactive digital media products are found across the media industry. You will learn to

design and create IDM products for a chosen platform.




NDELTA RO97 - Interactive Digital Media Creative iMedia
Practice Assignment

Mind map

Mood board Report Asset List
Produce an interpretation from the client brief Produce an interpretation from the client brief

Task 1 - Planning your interactive digital media product

Produce relevant pre-production documents

Wireframe Storyboard Script  Test plan

Choose a suitable electronic format Create the interactive and

Repurpose the  Source and create
and properties for your finished IDMP navigational components

media assets the media assets

Export or publish your IDMP

Create the components

Task 2 — Creating your interactive digital media product

Create your IDMP
Kiosk - PP5Sx Use suitable software to create
the IDMP you planned

Aszsessment Points

Practice

assessment will be
marked using OCR

mark scheme

Review the effectiveness of the assets used

Evaluate the technical properties of your IDMP by testing its functionality

Test or check what extent the technical properties of your repurposed assets are fit for purpose
Test/check and review your IDMP

Task 3 — Testing/checking and reviewing your IDMP
Recommend areas for improvement and further
development

Review the effectiveness of your IDMP for the Explain how you could improve the assets used in yo
client and target audience o explain how you could improve your IDMP
o explain how your IDMP could be developed further

Actual
Assignment

Why are we learning this?
Interactive digital media products are found across the media industry. You will learn to

plan, design and create IDM products for a chosen scenario.
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